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The Kofola Group
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One of the most significant producers 
of non-alcoholic beverages in CEE and SEE

2,069
employees

11 production
plants

Revenue 12M 2022
CZK 7.88 bn

EBITDA 12M 2022
CZK 1.11 bn

Kofola Group’s markets

Production plants

Headquarters

Note: CZK/EUR average FX rate for 12M22: 24.565. PRELIMINARY
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our long-term strategy is to be 
market leader or runner-up 

3Source: AC Nielsen (volume) – for market shares. 

Sales in countries where Kofola 
Group is number one or two in 
the soft drinks market account 
for 91% of our total revenue.

CZECHIA SLOVAKIA SLOVENIA CROATIA

No. 2 
player in the soft 

drinks market 

No. 2 
in water category

No. 1
player in the soft 

drinks market

No. 1 
in water category

No. 1
in water category

No. 4 
player in the soft 

drinks market

No. 1
player in the soft 

drinks market

No. 2
in water category
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PRELIMINARY 
ACT 2022

GOALS
2023

EBITDA CZK 1.11 bn CZK 1.10 – 1.25 bn

Revenue growth 19% 12%

CAPEX 37% of EBITDA 35% of EBITDA

Dividend per share 11.3 CZK ≥ 11.3 CZK

Net debt / EBITDA < 3.0 < 3.0

PRELIMINARY ACT 2022 and Goals 2023
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Revenue in January
Month Change

Jan 2023 vs Jan 2022 - Value c. +19%

Jan 2023 vs Jan 2022 – Volume* c. (3%)

* Excl. F&H segment.
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Free float (others)

Free float (key management persons - excl. AETOS owners)

Kofola Group via RADENSKA d.o.o.

AETOS a.s.67.2%

4.8%

27.4%

0.6%

Kofola ownership structure as of 31 December 2022
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Currently 6.1 million shares at Prague Stock Exchange. The majority in AETOS is owned by 
Jannis Samaras and his family.

Minority shares are owned by Kofola Group’s 
COO René Musila and Supervisory Board 

member Tomáš Jendřejek.

Currently 0.1 million shares at Prague Stock Exchange.

RADENSKA is considering the sale of its whole share 
(1,062,236 shares as of 31 December 2022). A decision 
of exact timing of such sale has not been taken yet, 
however, might occur shortly, subject to market 
conditions. Proceeds from the sale will be used to 
finance Group's growth opportunities. 
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We stabilized our financial situation and reduced our debt from around a 4.1 level
at the beginning of Covid pandemic to a current healthy 3.0 level. We will keep
reducing our debt to 2-2.5.

Now we want to develop further, mainly in these areas:

1. Sustainability of our business

We have already started a Cirkulka project (returnable glass packaging), signed an
SPA with General Plastic (rPET producer). Other projects will follow.

2. Set up of start-up incubator

We have included existing investments in this incubator – F.H.Prager (craft
ciders), e-sport team Brute (now in cooperation with Semtex Republic) and special
mobile app for menus, ordering and payment in restaurants in Slovenia and
Croatia (Enjoi). We have supported Zahradní OLLA, a producer of clay pots
designed for economical and controlled irrigation of plants.

We are looking for new projects that have a potential to support our core and
non-core business.

Financial stability and further development
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Kofola listed on PSE
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KOFOLA ČS PX
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Market capitalization 225.6 EURm
Dividend yield (latest dividend to 
share price as at 31-12-22)

4.6%

Average transaction volume 3,414 per day

* Continuing operations, Adjusted.

12.05
14.67

8.80 10.65

2018* 2019* 2020* 2021*

Earnings per share (CZK)

13.50 13.50 13.50
11.30

2018 2019 2020 2021

Dividends per share (CZK) Dividend policy 2021 - 2023

Approximately CZK 300 million in each financial year. 
Subject on sufficient funds being available for 
distribution (distributable resources) without 
jeopardizing the Company's financial stability.

About sharesShare performance (CZK)

1,416

310

1,202

244
 21%

 15%



PRELIMINARY 12M 2022 INVESTOR PRESENTATION 9

Our latest efforts to put sustainability into practice

We have started to map anthropological 
defects in the forests of the Rajecká valley 
that drain water from the landscape. In 
these places, we will work with experts to 
create water retention measures that will 
ensure water infiltration into the soil.

We are working together across 
the Group. We further utilize extracts 
from the pomace leftovers from 
the production of fruit juices. These 
are then used in our beverages, 
including Kofola itself.

Korunní bottles now all have a blue 
colour which makes them easier to 
recycle. We also lightened the bottles 
and changed the tap – this will save c. 
243 tonnes of plastic p.a.

At this years´ 40th anniversary Three 
Hearts Marathon, we achieved a ZERO 
WASTE goal and collected 91.5% of 
waste. This was the first large event to 
achieve such a certificate in 
Slovenia. Marathon attracted more than 
4,500 active participants to Radenci.
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We operate with respect to 

nature, society and 

individuals.

Whole sustainability presentation for download. 
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https://investor.kofola.cz/en/kofola-group/our-approach-to-business/
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History of successful acquisitions and development
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1960

2002

2003

2004

2008

Establishment of 
the Kofola brand

HoReCa started in 
Czechia & Slovakia

Acquisition of Vinea
brand in Slovakia –
most popular CSD 
in Slovakia

Acquisition of 
the Kofola brand and 
original recipe 
by predecessor 
of Kofola

Rajec brand 
created internally 
by Kofola

No. 1 water 
in Slovakia

2012

Acquisition 
of UGO group –
fresh juices
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History of successful acquisitions and development
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2015–16

2017–18

2019–20

Expansion into the Adriatic region
Acquisition of Radenska –
No. 1 water producer in Slovenia
Acquisition of Studenac –
No. 2 mineral water brand in Croatia

Expansion into a new segment 
of healthy products
Acquisition of Premium Rosa in Poland
Acquisition of LEROS in Czechia
Acquisition of Kláštorná in Slovakia

Take over of Titbit –
No. 1 salad producer in Czechia

Expansion into coffee 
and handcrafted cider 
Acquisition of Espresso
Acquisition of F.H.Prager

Sale of Hoop Polska and Megapack

2Q20 acquisition of 
ONDRÁŠOVKA and 
Karlovarská Korunní
– producers of 
mineral waters in 
Czechia



Should you have any question related to Kofola Group 
do not hesitate to contact our investor relations office:

Lenka Frostová

investor@kofola.cz

+420 735 749 576

http://investor.kofola.cz/en

Kofola ČeskoSlovensko a.s.
Nad Porubkou 2278/31A
708 00  Ostrava
Czech Republic

Contact

mailto:investor@kofola.cz
http://investor.kofola.cz/en
https://twitter.com/kofola
https://www.facebook.com/kofolaceskoslovensko
https://www.instagram.com/kofola/
https://www.linkedin.com/company/kofola
https://www.instagram.com/kofola/
https://www.instagram.com/kofola/
https://www.instagram.com/kofola/
https://twitter.com/kofola
https://www.linkedin.com/company/kofola
https://www.facebook.com/kofolaceskoslovensko


Disclaimer
This presentation (“the Presentation”) has been prepared by Kofola ČeskoSlovensko a.s. 
(“the Company”). 

The Company has prepared the Presentation with due care, however certain inconsistencies 
or omissions might have appeared in it. Therefore it is recommended that any person who intends 
to undertake any investment decision regarding any security issued by the Company or its 
subsidiaries shall only rely on information released as an official communication by the Company 
in accordance with the legal and regulatory provisions that are binding for the Company.

It should be also noted that forward-looking statements, including statements relating to expectations 
regarding the future financial results give no guarantee or assurance that such results will be achieved. 
The Board of Directors’ expectations are based on present knowledge, awareness and/or views of
the Company´s Board of Directors´ members and are dependent on a number of factors, which may 
cause that the actual results that will be achieved by the Company may differ materially from those 
discussed in the document. Many such factors are beyond the present knowledge, awareness and/or 
control of the Company, or cannot be predicted by it.

No warranties or representations can be made as to the comprehensiveness or reliability 
of the information contained in this Presentation. Neither the Company nor its directors, managers, 
advisers or representatives of such persons shall bear any liability that might arise in connection 
with any use of this Presentation. Furthermore, no information contained herein constitutes 
an obligation or representation of the Company, its managers or directors, its shareholders, 
subsidiary undertakings, advisers or representatives of such persons.

This Presentation was prepared for information purposes only and is neither a purchase or sale offer, 
nor a solicitation of an offer to purchase or sell any securities or financial instruments or an invitation 
to participate in any commercial venture. This Presentation is neither an offer nor an invitation 
to purchase or subscribe for any securities in any jurisdiction and no statements contained herein 
may serve as a basis for any agreement, commitment or investment decision, or may be relied upon 
in connection with any agreement, commitment or investment decision.


