


1,905 employees*

8 production plants*

Revenues 12M18: ú 277.6M

EBITDA 12M18: ú 39.4M

One of the most significant producers 

of non-alcoholic beverages

in CEE and SEE

CZK/EUR average FX rate: 25.643; *excluding Hoop Polska
countries for expansion
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Source: AC Nielsen (value) - for market shares

HoReCa: hotel, restaurant, caf®

PŊnoģrout: ĂFoam eaterñ

No. 2 player in the soft drinks market 

No. 1 player in the soft drinks market

No. 1 player in the soft drinks market

No. 1 water brand

No. 2 water brand
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* adjustedfor one-offs
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One-offs:
In Cost of sales:

Å Severance costs ïcosts of CZK 3.5 mil. connected with changed Trade 

Union Agreement (in Croatia).

In Selling, marketing and distribution costs:

Å Severance costs ïacquisition related costs of CZK 1.1 mil in Czechia

(LEROS).

In Administrative costs:

Å Severance costs ïacquisition related costs of CZK 0.4 mil in Czechia

(LEROS).

Å Acquisition advisory costs ïCzech and Slovak operations incurred costs 

of CZK 26.5 mil.

In Other operating income/(costs), net:

Å Net other operating income from the sale of production lines in Poland of 

CZK 4.5 mil.

Å Costs of CZK 17.7 mil. from the sale of Bielsk Podlaski plant (Poland) 

and CZK 0.3 mil. from the sale of fixed assets in Czechia.

Å Costs connected with the maintenance of closed Bielsk Podlaski plant of 

CZK 6.0 mil. (in Polish segment).

Å Costs connected with the maintenance of closed Grodzisk Wielkopolski 

plant, release of provision and other restructuring costs of CZK 1.7 mil. 

(in Polish segment).

Å Impairment of the Grodzisk Wielkopolski plant of CZK 3.7 mil., 

impairment of the drill of CZK 3.7 mil. and impairment related to the sale 

of Hoop Polska of CZK 345.8 mil. (in Polish segment).

Reconciliation of reported and 

adjusted results
Reported One-offs Adjusted

CZK mil. CZK mil. CZK mil.

Revenue 7 118.8 - 7 118.8 

Cost of sales (4 056.9) 3.5 (4 053.4)

Gross profit 3 061.9 3.5 3 065.4 

Selling, marketing and distribution costs (2 198.0) 1.1 (2 196.9)

Administrative costs (468.9) 26.9 (442.0)

Other operating income/(costs), net (357.3) 374.4 17.2 

Operating profit 37.7 405.9 443.7 

EBITDA 605.0 406.0 1 011.0 

Finance costs, net (80.8) - (80.8)

Income tax (49.9) (0.6) (50.5)

Profit/(loss) for the period (93.0) 405.3 312.4 

- attributable to shareholders of 

KofolaĻeskoSlovenskoa.s.
(88.6) 405.4 316.8 
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Å Revenue grew in all segments except Poland (CzechoSlovakia by 

7.3%, Slovenia+Croatia by 2.6%). Increase in all distribution 

channels thanks to sales of Kofola, Rajec, Vinea and Rauch. 

CzechoSlovakia sales influenced also by acquisitions of 

Premium Rosa, Titbit and LEROS (effect 3.0% out of 7.3%).

Å Decrease of Cost of Sales driven by lower sugar price, effect of 

cheaper sugar exceeds higher labour costs.

Å Increased selling costs due to higher distribution prices (mainly in 

CzechoSlovakia), higher marketing expenses in Croatia, higher 

selling, marketing and distribution costs due to acquisitions 

(Premium Rosa, Titbit, LEROS). Partly compensated by lower 

costs in Hoop Polska.

Å Increased administrative costs due to acquisitions and bonuses, 

which werenôt recognized in 12M17.

Å Increased finance costs mainly due to significant FX gains 

arising in 12M17 from cash deposits made by RADENSKA in 

Czech crowns.

Å Lower income tax due to new investment incentives.

* adjustedfor one-offs

The GroupËs revenue without Hoop Polska increased by CZK 414 mil. (7.2%), 

without Hoop Polska and effect of Titbit, Premium Rosa and LEROS 

acquisitions by 4.1%. 

Results comparison 12M18 12M17 Change Change

CZK mil. CZK mil. CZK mil. %

Revenue 7 118.8 6 963.3 155.5 2.2% 

Cost of sales (4 053.4) (4 134.1) 80.7 (2.0%)

Gross profit 3 065.4 2 829.2 236.2 8.3% 

Selling, marketing and distribution costs (2 196.9) (2 093.0) (103.9) 5.0% 

Administrative costs (442.0) (373.7) (68.3) 18.3% 

Other operating income/(costs), net 17.2 22.4 (5.3) (23.5%)

Operating profit 443.7 384.9 58.7 15.3% 

EBITDA 1 011.0 950.2 60.8 6.4% 

Finance costs, net (80.8) (24.8) (56.0) 225.5% 

Income tax (50.5) (128.8) 78.3 (60.8%)

Profit/(loss) for the period 312.4 231.3 81.0 35.0% 

- attributable to shareholders of 

KofolaĻeskoSlovenskoa.s.
316.8 237.9 78.9 33.2% 
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950
968

1,040

1,079

1,011

13,7%

13,7%

14,8%

15,2%

14,2%

4Q17 1Q18 2Q18 3Q18 4Q18

LTM EBITDA LTM EBITDA margin

(CZK m)

6,963 7,054 7,029 7,087 7,119

2,829 2,909 2,984 3,078 3,065

950 968 1,040 1,079 1,011

13.7% 13.7% 14.8% 15.2% 14.2%

* adjustedfor one-offs
7



* adjustedfor one-offs
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Results comparison 4Q18 4Q17 Change Change

CZK mil. CZK mil. CZK mil. %

Revenue 1 640.9 1 609.2 31.7 2.0% 

Cost of sales (1 022.1) (988.5) (33.6) 3.4% 

Gross profit 618.8 620.7 (1.9) (0.3%)

Selling, marketing and distribution costs (498.9) (468.9) (30.0) 6.4% 

Administrative costs (124.2) (88.1) (36.1) 40.9% 

Other operating income/(costs), net 24.3 16.6 7.7 46.6% 

Operating profit 20.0 80.3 (60.3) (75.0%)

EBITDA 176.8 244.4 (67.6) (27.7%)

Finance costs, net (24.9) (15.5) (9.4) 61.0% 

Income tax 56.8 (49.4) 106.2 (215.0%)

Profit/(loss) for the period 51.9 15.4 36.5 236.3% 

- attributable to shareholders of 

KofolaĻeskoSlovenskoa.s.
52.5 18.0 34.5 192.0% 

* adjustedfor one-offs

The GroupËs revenue without Hoop Polska increased by CZK 69 mil. (5.1%), 

without Hoop Polska and LEROS increased by CZK 23.2 mil. (1.7%).

9

Å The GroupËs revenue without Hoop Polska and LEROS increased 

by CZK 23.2 mil. (1.7%).

Å Higher cost of sales influenced mainly by acquisition of LEROS and 

increased costs in UGO.

Å Selling costs increasing due to higher logistic costs. Selling, 

marketing and distribution costs also increased as a result of 

LEROS acquisition.

Å Administrative costs increased due to expenses for bonuses which 

werenôt recognized at the end of 2017.

Å Net finance result decreased mainly due to lower exchange gains 

and decreased gains from revaluation of derivatives.

Å Lower income tax due to new investment incentives.


