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drinks market in Slovenia

no. 1 water brand in both
Retail & HoReC3




KOFOLA GROUP KEY HIGHLIGHTS™

Product revenue segments
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Net debt/EBITDA 7% 2%
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KEY FINANCIALDATA [MCZK]

Segment revenues™ 2015 %
Carbonated beverages 3513.7 49%
Waters 1 854.5 26%
Syrups 870.5 12%
Non-carbonated beverages 559.9 8%
Other 392.2 5%
Total 7190.8 100%
EBITDA* 1102.6
Total assets 8491.0
Equity 2870.2
Net debt 1276.9
Net debt/EBITDA** 1.14
Net debt/Equity 0.45
EPS attributable to shareholders of 16.9

Kofola CeskoSlovensko* [CZK/share]
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* adjusted for one-offs
** EBITDA adjusted for one-offs and annualised for Radenska
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OUR MAIN BRANDS
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EW PRODUCTS IN 2015

Hoop Cola Coconut 2l limited edition :

New interesting coconut taste for HOOP cola. Product is
available in PET bottles of 2.0l.

Kofola Apricot 0.5l i

Kofola family has new member. The apricot joins the
original, citrus, cherry, extra herbs, vanilla and guarana
flavours. The product is available in PET bottles of 0.5l.

Hoop Cola Cherry 1l — new format i

New format of the cherry Hoop Cola that is now
available in 1| PET.
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Top Topic Orange + Raspberry 1.51, 0.5, KEG i

Popular Top Topic has new refreshing taste — orange
and raspberry. The products are available in PET bottles
of 1.51, 0.51 and in KEGs.

Jupi Cherry i

New taste of popular Jupi syrups will support strong
position of this brand on the Czech and Slovak market.
Syrup is produced on the hot bottling line without using
preservatives. Product is available in PET bottles of 0.7I.

Kofola 0.2 — new design i

New design of the original taste Kofola glass, mainly for
gastro segment.



EW PRODUCTS IN 2015
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4}\\,i . Arctic — new design :
| ety |

). /“"‘; New design of natural and flavoured Arctic water PET
( | bottles.

w9 L

(1) i Rajec infant water — new format i

Nl

{ nt \ New format of the Rajec baby water is now available in
1.} 0.751 and 0.331 PET bottles.
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Rajec Elderberry 1.51, 0.75I i-

New taste flavoured water in PET. All Rajec products are
now without preservatives.

Rauch products i

Exclusive distribution of Rauch products in the Czech
Republic and Slovakia.

and more...



MAIN

EVENTS 2015

IPO

Following the successful IPO conducted in December 2015, Kofola CeskoSlovensko a.s. welcomed
new shareholders, both renowned institutional investors and a significant portion of retail
investors.

Group restructuring

In October 2015, Kofola CeskoSlovensko a.s., a Czech-based company, became a parent company
of Kofola S.A. and of the whole Kofola Group.

Acquisition of
Radenska

The Group acquired 97.62% share in Radenska d.d., Slovenian nr. 1 producer of mineral and spring
water products.

The transaction constitutes great opportunity for the Group to establish its presence in another
European region. The Group will utilise the synergies coming from use of its know-how, efficient
processes and innovations and is looking forward to develop and further build the Radenska
brand. Also the Group anticipates that the acquisition of Radenska will support its expansion
possibilities in the Adriatic region.

Acquisition of
WAD GROUP

The Group concluded sales and purchase agreement to acquire 100% share in WAD GROUP a.s.,
owner of 40% share in WATER HOLDING a.s., one of the leaders on Slovak bottled water market.
Key brands of the group are Budis, Fatra, Gemerka and Zlata Studia. The transaction is subject to
antimonopoly office approval that is currently in progress.

Distribution of Rauch
products

Since the beginning of 2015, the Group is the exclusive distributor of Rauch products in the Czech
Republic and Slovakia, which enhanced Group’s comprehensive and high-quality portfolio.

Direct distribution in
the Czech Republic

Direct distribution launched in the Czech Republic in October 2014 brings positive implications
resulting from the utilisation of know-how gained in Slovakia where the direct distribution started
in 2009.
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MARKET CONDITIONS IN 2015

* increasing household consumption

* decreasing household unemployment and
increasing real wages

* stabilisation of raw material prices

REGULATION

* stabilisation of consumption in the most * stable environment
profitable gastro segment

e faster increase of turnover in discount
chains

WEATHER IN THE CENTRAL EURQOPE
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RESULTS OF KOFOLA GROUP

Reconciliation of reported and
adjusted results

Reported One-offs Adjusted

CZK mn Al ey Polish ions i d f CZK 102 641 thousang
34.1 * 7 190.8 Olish operations incurred net costs o thousan
7156.7 (21.6) * (4 352.1) relating to the qualitative product complaints connecteqd with the
Eevfg?jales (423:£é52) 12' 6 2838.7 poor quality of packaging materia|.
0s . .
Gross profit _ (1898.4) 14.0 * ** (1884.4) **  Czech operations incurred costs of CZK 11 754 thousand relating
Selling, marketing and distribution costs (446.9) 61.4 »x, (3825656) to group reorganisation advisory and further costs of CZK 13 372
Administrative costs (46.3) 66.8 *, **** : thousand relating to IPO Promotion. Tax applies at 19%,
Other operating income/(expense), net 434.7 154.7 589.4 . . .
ine result : 1547 1102.6| *** S|oyak Operations incurred costs of CZK 9 076 thousand relating
O:I?rﬁzng : 947;19) : (112.4) to advisory for WAD Group acquisition. Tax applies at 19%,
E (112. -
Finance costs, net (93.3) (9.8) (103'19) *** Slovenian and Polish operations incurred costs of CzK 27 283
Income tax 229.0 144.9 3;3'2 thousand relating to advisory for Radenska acquisition. Tax
Profit for the period 227.7 144.6 372. applies at 199,
- attributable to shareholders of the parent

Slovenian operations incy
relating mainly to im
applies at 17%.

rred costs of CzK 8 341 thousand
plementation of the Group IT standards. Tax

*#%* Slovenian operations released the Provision for legal case of CzZK
17 734 thousand. Tax applies at 17%,

No items treated as one-off in 2014.

Please note that only adjusted re

sults are commented in the whole
Presentation, unless stateq other

wise, 12
Kofola Group results 2015 | Investor presentation



RESULTS OF KOFOLA GROUP™

Results comparison 2015 2014 Change Change

CZK mn CZK mn CZK mn %
Revenue 7 190.8 62754 915.4 14.6%
Cost of sales (4352.1) (3881.4) (470.7) 12.1%
Gross profit 2 838.7 2394.0 444.7  18.6% . Gross profit increased by 18.6 %
Selling, marketing and distribution costs (1884.4) (1607.7) (276.7) 17.2%
Administrative costs (385.5) (317.9) (67.6) 21.2% ) )
Other operating income/(expense), net 20.6 (25.6) 46.1 (180.5%) « EBIT increased by 33.1%
Operating result 589.4 442.8 146.6 33.1%
EBITDA 1102.6 914.8 187.8 20.5% . EBITDA increased by 20.5 %
Finance costs, net (112.4) (73.4) (39.0) 53.1%
Income tax (103.1) (79.3) (23.8) 30.0%
Profit for the period 373.9 290.1 83.8 28.9%
- attributable to shareholders of the parent 372.2 290.4 81.8 28.2%

Kofola Group results 2015 | Investor presentation * adjusted for one-offs 13



RESULTS OF KOFOLA GROUP™ [MCZK]

COMMENTS ON 2015 RESULTS

Gross margin EBIT * All elements positively influenc§d by Ra.ldenska acquired in-
Revenues March and Rauch products distributed in the Czech Republic
2014 |a42.8 ia si inni
” 5014 38.2% and Slovakia since the beginning of 2015,
2014 | 6275. @ * Continuous focus on the development of profitable products
and customers
2015 :
2015 7190.8 2015 * Gross margin improved as a resuylt of favourable product mix
and direct distribution introduced in the Czech Republic at
. argin
EBITDA margin EBIT marg the end of 2014,
EBITDA . Awards-winning marketing Campaigns made impact.
s 2014 | 14.6% 2014 * Radenska performed above €Xpectations and generated 14%
2014 | 914. @ of the Group’s 2015 EgT
ois I * UGO fresh and salad bars increased revenue
o, .
2015 2015 | 15.3% 2 by 72.1%.

]

i j for one-offs
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RESULTS OF KOFOLA GROUP* [MCZK]

Cash flow from operations

CapEx

Net debt

2014 | 962.41

2014 2976 31/12/14 |gg7.0 « Strong cash inflow from core business confirms a robust
@ cashflow performance of the Group.
397.7 « With CapEx increased by 33.6% the Group shows
o - o | e - consistent approach to invest and innovate.

« Increase of Net debt and Net debt/EBITDA mainly due to
Total assets Working capital

Net debt/EBITDA** loan to acquire Radensic.
e e

31/12/15 31/12/15 (539.7!| @ 31/12/15 m

418.0 31/12/14 10.97x

] JABLKO
** EBITDA adjusted for one-offs and annualised for Radenska

* adjusted for one-offs
Kofola Group results 2015 | Investor presentation
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RESULTS OF KOFOLA GROUP* [MCZK]

Net profit attributable to shareholders
of Kofola CeskoSlovensko

Net profit margin

Increase of Net margin by 0.6 p.p.

2014 | 290.4 ‘

+28.2 %

| .
ncrease of Net profit attributable to shareholders of
Parent company by Czk 81.8 million.

* EPS16.9 CZK/share.

2015 § 3752

EPS attributable to shareholders of
Kofola CeskoSlovensko [CZK/share]

2014 | 13.2

o |

Kofola Group results 2015 | Investor presentation * adjusted for one-offs 16



GMENT SALES™ [MCZK]

= -
_ GR/ \PI |IC/ \L S _
-
2 639.4 969
2555.1
2 Legend:
264. 53094 egend: I:|2014
-2015
1579.8
1402.5
523.9 @
O-Ol 534 38.3
Czech ) |
Republic Slovakia Poland Slovenia Export
36% 22%

41% 0% 1%

015 ® Poland
- | Slovenia

36% 23% 32% 7%2% PO

m Czech Republic

m Slovakia

Czech Republic

Revenues increased by 16.6%. Increase driven mainly by distribution of Rauch
products and strengthening the position in Impulse segment. On slightly growing
Czech retail segment and stable gastro segment, revenues increased in both these
segments, in both segments above the market. Rajec waters performed very well
with sales increased by 13.7%. Fresh bars UGO generated increased revenue by
72.1%.

In 2015, the Group was the vice-leader in the soft drinks market and continues to
strengthen its position (both in retail and HoReCa channel).

Slovakia

Revenues in CZK increased by 12.6%. Increase driven by distribution of Rauch
products and improved sales in Gastro segment.

On growing Slovak retail segment and stable gastro segment, the company
performed above the market and increased its market share in these segments.

In 2015, Kofola SK had a clear leading position in the retail segment as well as
HoReCa segment in terms of market share and became the market leader in the cola
beverages segment keeping its leading position in \Waters segment.

Poland

Revenue decrease by 9.6% caused by lower sales of private labels and drop of
revenue from brands mainly in traditional channel. Focus on improving the margins
on our products in Poland despite the possibility of loosing some part of the volume
sold persists.

Slovenia
Radenska acquired in March exceeded expectations and generated about 14% of the
Group’ s 2015 EBIT keeping its clear leading position in Waters segment.

17



PRODUCT SEGMENT SALES™ [MCZK]

asse 200 Legend: I:l 2014
I 2015
1854.5
12835 @
2519 8705 +29.9%
559.9 3972
| | | Non-carbonated Other
S
Csrbonatesd Waters Syrup everaaes
everage
56% 20% 15% 4% 5%

m Carbonated

m Waters
® Non-carbonated

Syrups
B Other
2015

49% 26% 12% 8% 5%
(o]

i j for one-offs
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Carbonated beverages
Increased Carbonated beverages seégment in the Czech Repubilic, Slovakia, Slovenia,
decreased in Poland.

Waters

Growing Water segment driven mainly by Slovenian Radenska. The Group is a leader
of this segment in Slovakia and Slovenia.

Non-carbonated beverages
Strengthening position in the non-carbonateqd beverages segment driven mainly by
distribution of Rauch products and UGO fresh bottles.

Other
Significant increase in the Other segment mainly from growing revenues of both
UGO fresh and salad bars and energy drink Semtex.

18
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“GMENT POSITIONS™ A

Legend:

. cz SK SI
O Leader O Viceleader PL ®  Strong second position on Czech market and leading position on
Slovak market.

Cola beverages ®  Strong position in carbonated beverages seégment in Slovakia was

: achieved due to acquisition of Vinea brand in 2008.

Carbonated beverages . No. 1 in the natura| spring waters in Slovakia and Slovenia. Position
achieved due to innovations.

Waters ®  Jupiis clear leader in the syrup segment in the Czech Republic and
. viceleader in Slovakia thanks to introduced innovations. Second place

@ @ @ of Paola syrup in Poland.

*  Inovative activities in the segment of beverages for children on Czech

Syrups and concentrates

hild 6 @ @ - and Slovak markets (Jupik, Jupik Aqua).
Beverages for children
) ®  Energy drink Semtex since acquisition in 2011 strengthens its position
- 4 >6 in the Czech Republic and Slovakia.

Energy drinks

20

i i t drinks market
* estimated position of the Group in the main segments on the retail sof
i estima
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APPROACH TO MARKET TRENDS AND DEVELOPMENT

= Gradual conversion of products to preservative-free, healthy innovations
» Promotion of healthy life style (www.hravezijzdrave.cz, www.hravozizdravo.sk, www.trzymajforme.pl)

= More healthy beverages (water, children’s beverages) with lower sugar content compared to other competitors and
nd beverages ' e :
Healthy food a beverages with herbs and tree extracts (Mr. UGO juices, fresh drinks)

= First drinks with stevia (natural sweetener - without calories) - Kofola bez cukru (Sugar free), Jupik with stevia.
= Hot filling and aseptic lines allowing the new products without preservatives (syrups, ice tea, beverages for children)

= Focus on impulse products (portfolio enhancement)

= Development of the impulse channels

= Development of cooperation with hotels, restaurants and catering (HoReCa)

outdoor activities = Entrance to the "on-the-go" market (kiosks, vending machines, gyms, schools, work places etc.)

® Increasing share of small formats in the product portfolio (most of the new formats are up to 0.5 litre)

= Increasing number of supplied restaurants (direct distribution in Slovakia since 2009, in the Czech Republic since 2014)
= Dedicated sales team for HoReCa clients in the Czech Republic

Increasing amount of

' . D 188 | = Strengthening brands to be more important for retailers
i n of retail and drift b : _
Consolidatio = Focus on terms and conditions with retailers
= Proper pack/channel tactics

| of volume to retail channel

= Ambition to be a market consolidator
= Constant search for leads of unexplored brands (companies)
= Acquisition of Vinea, Citro Cola, Semtex, Mr. UGO, Mangaloo and Radenska in the last 7 years

Consolidation of food and
beverage producers

= Rollout of successful brands to other markets where the Group Companies operate
Globalisation and growing = Building and/or creation of brands with functional/emotional features
individualism = Using production/distribution licenses, introduction of global brands (Rauch, Orangina, Pickwick Ice Tea, RC Cola, Evian, Badoit)
= " Engaging the customers in the promotion of positive emotions related to the Group’s brands

Kofola Group results 2015 | Investor presentation 21
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MISSION AND VISION

We are Kofola. With enthusiasm we strive for what is truly important

in life: to love, to live healthy and always look for new ways. By 2018 we want 10 become the soft drinks market leader in CzechoSlovakia, the

fastest growing soft drink company in Poland, the market leader in Slovenia and
successfully enter other Adriatic countries. We want to anchor UGO as the leader and
creator of fresh juices and develop new leg of fresh food business.

e \We aim to be one step ahead

e e are constantly looking for new opportunities to grow

e Ourbusinessis created by our consumers, customers, suppliers and employees
e \We are bringing emotions
e \We work where we are at home and we know the local culture

BREAKING

PARADYGMATS

Kofola Group results 2015 | Investor presentation
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HISTORY OF KOFOLA GROUP

Establishment of
Kofola brand

Acquisition of
Kofola brand and
original recipe by
predecessor of
Kofola CZ

Today: Leading

brand of Czech and

Slovak market

2002

Rajec Brand

Built from
scratch, now
No1 "3 Acquisition of
I Slovakia Ugo group
m (fresh juices)
Today:
HoReCa growing
Started in number of
Czech & Acquisition Acquisition fresh Bars
Slovakia . of Hoop of Vinea from 12 to 63
a (Hoop and brand in
\ Paola Slovakia
[[ ' brands) (most
2003 v Today: popular CSD
Leading in Slovakia)
Today Kofola is No.1 syrup brand  Today:
in HoReCa market in and3cola Vineais
Slovakia and no. 2 in brand in No.lin
Czech Rep with Poland carbonated
market shares at CZ: beverages
23.8% SK: 36.5% category in
Slovakia

Kofola Group results 2015 | Investor presentation
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Acquisition of
Radenska,
No 1 water
producer in
Slovenia

Conditional
agreement to
acquire 40%
stake in Water
Holding Group
(leading
Slovakian water
producer),
brands: Budis,
Fatra, Gemerka
and Zlata
Studna.
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GROUP STRUCTURE

Kofola Group results 2015 | Investor presentation
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p - sales and production

d - distribution
t - transportation
h - holding company

b — owner of brand

100%

)

)

000
Megapack
(p)

000 Trading
House
Megapack (d)
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SHARE PRICE AND TURNOVER AT PS

(11

Share price information 30000 B Turnover (pcs.) ——Price (CZK) - 520
Average share price 495 CZK 515

25000
Average daily transaction activity 4 637 pcs 510
20000 505
500

15 000
495
10 000 490
485

5000
480
0 475

f»o
N
v
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SHARHOLDERS STRUCTURE

As at 31 December 2015

Tomas Jendrejek Others
6.72%

2.61%

René Musila
2.61%

KSM Investment S.A.
50.78%

CED Group S.a.r.l.
37.28%

22 295 thousand ordinary shares

Kofola Group results 2015 | Investor presentation

Share capital of Kofola CeskoSlovensko a.s. comprises

SHARE CAPITAL

On 15 October 2015 Kofola CeskoSlovensko a.s. replaced
Kofola S.A. as the parent company of the Kofola Group.
Following the initial public offering of Kofola CeskoSlovensko
a.s. at the Prague stock Exchange the share capital was
increased on 1 December 2015 by czK 27.5 million, which
corresponds to 275 000 new shares with nominal value of
CZK 100 each.

The IPO issue price for one share was set at CZK 510,
corresponding to gross proceeds of CZK 140.25 million.
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CONTACT

Should you have any question related to Kofola Group
do not hesitate to contact our investor relations office:

MARTIN ROSYPAL  Dhem o

e-mail: investor@kofola.cz
tel.: +420 736 767 078
http://investor.kofola.cz/en

Kofola CeskoSlovensko a.s.
Nad Porubkou 2278/31A
708 00 Ostrava

Czech Republic

Follow us at un@m

Kofola Group results 2015 | Investor presentation



http://investor.kofola.cz/en
https://www.facebook.com/kofolaceskoslovensko
https://www.instagram.com/kofola/
https://www.linkedin.com/company/kofola
https://twitter.com/kofola

DISCLAIMER

® This presentation (“the Presentation”) has been prepared by Kofola CeskoSlovensko a.s. (“the Company”). The Company has prepared the
Presentation with due care, however certain inconsistencies or omissions might have appeared in it. Therefore it is recommended that any
person who intends to undertake any investment decision regarding any security issued by the Company or its subsidiaries shall only rely on
information released as an official communication by the Company in accordance with the legal and regulatory provisions that are binding
for the Company.

¢ |t should be also noted that forward-looking statements, including statements relating to expectations regarding the future financial results give
no guarantee or assurance that such results will be achieved. The Board of Directors’s expectations are based on present knowledge, awareness
and/or views of the Company’s Board of Directors’s members and are dependent on a number of factors, which may cause that the actual
results that will be achieved by the Company may differ materially from those discussed in the document. Many such factors are beyond the
present knowledge, awareness and/or control of the Company, or cannot be predicted by it.

® No warranties or representations can be made as to the comprehensiveness or reliability of the information contained in this Presentation.
Neither the Company nor its directors, managers, advisers or representatives of such persons shall bear any liability that might arise in
connection with any use of this Presentation. Furthermore, no information contained herein constitutes an obligation or representation of the
Company, its managers or directors, its shareholders, subsidiary undertakings, advisers or representatives of such persons.

¢  This Presentation was prepared for information purposes only and is neither a purchase or sale offer, nor a solicitation of an offer to purchase or
sell any securities or financial instruments or an invitation to participate in any commercial venture. This Presentation is neither an offer nor an
invitation to purchase or subscribe for any securities in any jurisdiction and no statements contained herein may serve as a basis for any
agreement, commitment or investment decision, or may be relied upon in connection with any agreement, commitment or investment decision.
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